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Asian market 
What is coming. Endless future…

BaselWorld
The heart and lungs of the trade.

Charity
What matters in life is love, and love is sharing.

Day
Too short ; that’s why we have to focus on the positive.

E-shop (selling new watches)
All the shops in the world, at home.

Fake watches
Lack of ethics on the part of buyers; a sign of the decline of consumer society. 

Grand Prix D’Horlogerie de Genève
If there is one, better get it.

Hublot
My most beautiful adventure, since the last one must always the most beautiful. 

Internet
The whole world and all its knowledge in a box.

Jewellery Watch
Fusion of stone and matter. 

Kids
The future. No children – no future.

Limited edition
It is needed.

Marketing
Telling the truth with painting. 

Nicolas G. Hayek
A genius.

Omega
My first love.  It was my first communion watch. 

Patek Philippe
My dream. 

Quartz
Great, it’s just a pity that it’s the product of the industry and not of art heritage. 

Rubber
Natural, it comes from a tree.  

SIHH
One of the two exhibitions, but it would be better if there was just one. 

Tourbillon
The heart of a watch, amazing to look at, you never tire of it. 

UEFA
Our first coup in the history of sponsoring. 

Valjoux 7750
A tractor on the wrist.

Watch
My passion. 

XL size watches
For my wrist. 

Yesterday
Without it, there would be no tomorrow.  

Zirconium
Like steel, only lighter and more beautiful.
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